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INTRODUCTION

In the era of globalization and the rapid development of information technology, the
Micro, Small and Medium Enterprises (MSMES) sector has a very important role in the
economy of a country (Faizah, 2019). In Indonesia, MSMEs are the backbone of the
economy by making a significant contribution to economic growth, job creation, and
income distribution (Wulansari & Anwar, 2022). Therefore, the development and growth
of MSMEs is the main focus of the government in achieving sustainable economic
development goals.

In facing global challenges and increasingly fierce competition (Ayodya, 2020),
Widyastyti (2023), Generation Z MSMEs, who are young people who are active and have
potential, must have adequate knowledge and skills to manage finances wisely. Financial
literacy and education level are very relevant factors in helping Generation Z MSMES in
making smart and sustainable investment decisions (Nirwana, 2023) (Saputra, et all
2023).
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Financial literacy refers to one's understanding and knowledge of financial concepts,
including investment, financial management, financial planning, and making wise
decisions related to money and assets. Generation Z MSMEs who have a high level of
financial literacy will be able to understand the concept of investment, risk and potential
return associated with various investment instruments (Garcia, 2023). So that Gen Z can
make better investment decisions and potentially provide more profitable results.

In addition to financial literacy, education level also has an important role in shaping one's
knowledge and understanding of investment. A good formal education can provide a
broader knowledge base, develop analytical skills, and increase critical abilities in
understanding and evaluating investment opportunities. A high level of education can
also help Generation Z MSMEs in accessing relevant information and resources,
including existing financial markets and investment instruments.

This study aims to examine the effect of financial literacy and educational level on
investment decisions in Generation Z MSME actors. Understanding the factors that
influence investment decisions, this research is expected to provide valuable insights for
Generation Z MSME actors, the government, and related parties in developing
appropriate financial literacy and education programs, as well as supporting the growth
and sustainability of MSMEs in Indonesia. By deepening knowledge about the factors
that influence investment decisions in Generation Z MSMEs, it is hoped that this research
can provide relevant policy recommendations and strategies for developing financial
literacy that can support the growth and sustainability of Generation Z MSMEs in
Indonesia.

THEORITICAL REVIEW

Financial Literacy

Financial literacy is a measure of the extent to which a person understands key financial
concepts and has the ability and confidence to manage personal finances through making
appropriate short-term decisions and sound long-term financial planning, paying attention
to life events, and changing economic conditions (Remund, 2010). According to the
OECD (2020) financial literacy is a combination of financial awareness, knowledge,
skills, attitudes, and behaviors needed to make sound financial decisions and ultimately
achieve individual financial well-being. Warmat and Zimmerman (2019) define financial
literacy as a combination of three different indicators, which reflect three domains of
knowledge: the psychomotor component, (financial skills), the affective component (self-
efficacy), and the cognitive component (explicit knowledge of finance). Therefore, it can
be concluded that financial literacy refers to one's understanding and knowledge of
financial concepts, including investment, financial management, financial planning, and
wise decision-making related to money and assets.

Level of education

The level of education refers to the formal level of education that has been achieved by
individuals, such as primary, secondary, higher education, or other further education.
Undang-Undang Republik Indonesia Nomor 20 Tahun 2003 concerning the National
Education System explains that education is a conscious and planned effort to create a
learning atmosphere and learning activities so that students can actively develop their
potential in terms of religious spiritual strength, self-control, personality, intelligence,
noble character, and skills needed by individuals, society, nation, and state.
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According to Undang-Undang Republik Indonesia Nomor 20 Tahun 2003 concerning the

National Education System, measurement of the level of formal education is divided into

four categories, namely:

1. The level of education is very high, which requires individuals to have a minimum of
higher education.

2. Higher education level, which includes senior secondary education (SMA) or
equivalent.

3. Moderate level of education, which includes junior secondary education (SMP) or
equivalent.

4. Low education level, which includes primary education (SD) or equivalent

Investation decision

According to Jogiyanto (2014), investment is defined as delaying current consumption to
be used in efficient production for a certain period of time. According to Sutrisno (2012:
5), investment decisions are a matter of how financial managers should allocate funds
into forms. According to Putri & Rahyuda (2017), in investing, there are five indicators
that influence investment decisions, namely investment security, investment risk,
investment return, time value of money and liquidity level. By using these factors,
investors will determine the best investment decision among the available alternatives.

Generation Z

Generation Z (Gen Z) is the youngest generation who has just entered the workforce,
often referred to as the Internet generation. Gen Z has a higher social connection thanks
to advances in cyberspace. From an early age, Generation Z has been given extensive
education about technology and has a high level of skill in using smartphones. Gen Z is
known as a creative generation and tends to be interested in startup companies, has
multitasking skills, is enthusiastic about technology, and is skilled in running and
operating technology. Gen Z has concern for the environment and is susceptible to being
influenced by the surrounding environment regarding products and brands. In addition,
they also have good intellectual abilities and are able to receive information quickly (The
Generation Guide, 2015).

RESEARCH METHODS

Types of research

This study conducted an analysis of primary data obtained through a survey of a number
of Generation Z MSMEs in various sectors in Jambi City. The data will be processed and
analyzed using the Smart PLS statistical method to test the research hypothesis.

Population and Sample

The population in this study is Generation Z SMEs in Jambi City, while the sample in
this study used a purposive sampling technique with the following criteria:

1. Gen Z SMEs in Jambi City

2. Have been doing business activities for more than 2 years

3. Business management already uses digitization
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Variable Measurement Dimensions

Variable Indicator Measurement Scale

Investation decision 1. Investment Security, Likert scale
2. investment Liquidity,
3. Investment time
4. Rate of Return
5. Risk Amount.
Financial Literacy 1. Financial Knowledge Likert scale 1-5
2. Financial Behavior
3. Financial Attitudes
Level of education 1. Educational level e SD=1
e Junior High School =2
e SMA=3
e S-1=4
e S-2=5
1. Non-Formal Education is Likert scale 1-5

Important

2. Have strong knowledge in
setting up a business

3. Have special skills in
running a business.

4. High learning motivation

Data analysis method
1. Building Models

a. Create a structural model by defining the relationship between latent variables using
the SmartPLS interface.
b. Enter data into SmartPLS and set model settings such as estimation method,
bootstrapping method, and total literacy.
2. Model Evaluation:
a. Perform model validation to check the suitability of the data with the model with
Validity and Reliability tests.
3. Hypothesis test:
a. Perform hypothesis testing to check whether the relationship between latent
variables is statistically significant.
b. Using the p-value generated from the bootstrapping analysis to determine whether
the hypothesis is accepted or rejected
c. Analyze SmartPLS output results such as path diagrams, path coefficients, and R-
square values.
d. Interpret the relationships and influences between the variables in your model based
on the analysis results.

RESULTS

Characteristics of Respondents

Based on the results of distributing questionnaires that have been carried out, the
characteristics of the respondents based on gender are dominated by women, namely with
a total of 63 people, equivalent to 63%. Based on marital status, the majority of Gen Z
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respondents were single or unmarried with a total of 62 respondents or 62% of the total
research respondents. Based on the type of business or business the respondents of this
study were mostly engaged in trading or selling products with a total of 55 respondents,
Home Industry totaling 30 Respondents and continued with the Service business as many
as 15 Respondents. The next criterion is that the length of business for the most
respondents is the business range of 2-3 years with 54 respondents or 54%.

Table 1. Characteristics of Respondents

Characteristics Criteria Frequency Percentages (%o)
Gender Male 63 63
Female 37 37
Total 100 100
Marital status Married 38 38
Single 62 62
Total 100 100
Type of business domestic industry 30 30
Service 15 15
Trade 55 55
Total 100 100
Length of business. 2-5 years 54 54
>5 years 46 46
Total 100 100

Source: Processed data

Outer Model Testing

Testing the model (outer model) is used to determine the specification of the relationship

between latent variables and their indicators. This test includes convergent validity,

discriminant validity, and reliability.

1. Convergent Validity
Convergent validity aims to measure the suitability between indicators of variable
measurement results and theoretical concepts that explain the presence of indicators
from the variable test. Convergent validity relates to the principle that indicators from
a construct should be highly correlated. The convergent validity test can be evaluated
in two stages, namely by looking at the outer loadings and average variance extracted
(AVE). Outer loadings are tables containing loading factors to show the correlation
between indicators and latent variables. The loading factor value must be greater than
0.7, so it is said to be valid. Outer loadings output can be obtained from PLS Algorithm
Report SmartPLS.

2. Discriminant Validity
Discriminant validity is the level of differentiation of an indicator in measuring the
instrument constructs. Test discriminant validity can be done by examining cross
loading, namely the correlation coefficient of the indicator to the associated construct
(loading) compared to the correlation coefficient to other constructs (cross loading).

3. Reliability Test
The next test is also the construct reliability test which is measured by the criteria of composite
reliability of the indicator block that measures the construct. The construct is declared reliable
if the composite reliability value is above 0.7.
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Figure 1. Outer Model

Based on the output results in Figure 1, there are still indicators that are still below 0.7,
so it is necessary to eliminate the Financial Literacy indicators LK1.2, LK1.3, LK2.3 and
LK3.3, for the educational level variable, the LE2 indicator is carried out elimination
while the investment decision variable for all indicators has a value above 0.7.

Validity and Reliability Test

The reliability test was carried out to test the precision, consistency, and accuracy of the
instrument in measuring constructs using composite reliability (CR). The rule of thumb
that is commonly used to assess construct reliability is that the CR value must be greater
than 0.6. Convergent validity is the principle that the number construct (manifest variable)
must be highly correlated (Hair et al., 2018). The rule of thumb that is usually used to
assess convergent validity is that the loading factor value must be more than 0.7 for
confirmatory research. The loading value between 0.6-0.7 for exploratory research is still
acceptable and the Average Variance Extracted (AVE) value must be greater than 0.5.
Based on the results, the CR value was greater than 0.6, so the instruments in this study
were reliable. The convergent test with AVE has been fulfilled because it has a greater
value of 0.5. This means that all indicators on each latent variable have met convergent
validity. The results of the Validity and Reliability tests can be seen in the following table:
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Table 2. Validity and Reliability Test

Loadin Cronb  Composite Composite \'f;‘\/r?;?]?;
Variable Indicators 9 ach's reliability reliability
Factor aloha (rho_a) (rho_c) extracted
P — — (AVE)
Financial
Knowledge 0.746
0.716
Financial  Financial
Literacy = Behavior 0.769 0.824 0.838 0.875 0.584
0.829
Financial
Attitudes 0.758
Educational level 0.766
Strong
knowledge in
setting up a
Level of business 0.743
evel o
Education  Special ability in 0.774 0.776 0.855 0.596
designing
business. 0.763
High learning
motivation 0814
Investment
Security, 0.833
investment
Investmen _ Liquidity, 0.810 0.883 0.883 0914 0.681

tdecisions |nvestmenttime 0816

Rate of Return 0.830
Risk Amount 0837

Source: Processed data

Inner Model Test

Table 3. R-Square
R-square R-square adjusted
Financial Literacy 0.415 0.406
Investment decisions 0.759 0.752
Source: Processed data

The coefficient of determination (R Square) is a way to assess how much an endogenous
construct can be explained by an exogenous construct. The value of the coefficient of
determination (R Square) is expected to be between 0 and 1. Chin provides criteria for R
Square values of 0.67, 0.33, and 0.19 as strong, moderate, and weak (Chin, 1998). Based
on the R-Square value, the relationship between financial literacy and education level has
a moderate category relationship because it has a value of 0.406 or the equivalent of
40.60%. The relationship between financial literacy, education level, and investment

decisions has a strong relationship with an R-Square value of 0.752.
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Hypothesis Test
Table 4. Output Direct Effects

Original Standard

g deviation T statistics P values  Conclusion
sample (O) (STDEV)

Financial thera}c_y -> 0.280 0.068 4.143 0.000 accepted

Investment decisions

Level of Education -> 0.339 0.109 3,098 0.002 accepted

Financial Literacy

Level of Education -> 0673 0.081 8,340 0.000 accepted

Investment decision
Source: Processed data

Based on table 4, the results obtained from financial literacy and education level
have a significant influence because the p-value is below 0.05. The effect of education
level on financial literacy is significant because it has a p-value below 0.05. So, it can be
concluded that the hypothesis in this study is accepted.

Table 5. Output Indirect Effects

Original Standard T statistics P Conclusion
sample deviation values
(0) (STDEV)
Level of Education -> 0.095 0.041 2,341 0.019 accepted

Financial Literacy ->
Investment decision

Source: Processed data

Based on Table 5, the results obtained from financial literacy can mediate the level of
education on investment decisions, which has a significant influence because the p-value
is below 0.05.

Based on the results of the hypothesis testing, the coefficient values and p-values for each
variable were below 0.05, so it can be concluded that all variables in this study were
accepted and had a significant effect. The path relationship image can be seen in the
following Figure 2:

Note:
—> : Direct Effects
---->: Indirect Effects

Investation
decision

Level of
Education

Financial
Literacy

Figure 2. Model
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DISCUSSION

Level of Education and Financial Literacy

Higher education levels provide greater access to financial knowledge and information
(Goyal, K., Kumar, S. (2021). Through formal education, individuals can learn basic
financial concepts and principles, such as budget management, investing, loans, and
financial planning (Compen & Schelfhout, 2019). With better knowledge, individuals
tend to have a deeper understanding of financial aspects and are able to make wiser
decisions.

A higher level of education will strengthen individual analytical skills (Pradana, 2022).
Gen Z can develop the ability to analyze financial information, understand the risks and
potential returns of various financial instruments, and see the long-term implications of
financial decisions. The analytical skills acquired through education can assist individuals
in managing their finances more effectively.

A high level of education can increase individual awareness of the importance of financial
literacy and provide opportunities to access financial education resources and programs
(Nasution & Fatira, 2019). Gen Z education can engage in financial training, seminars,
and other educational programs that can enhance financial understanding and skills. This
can provide individuals with greater opportunities to increase their financial literacy.

A high level of education can affect an individual's ability to make more rational financial
decisions (Tanusdjaja, 2018). Individuals with higher education tend to be more critical
and able to consider various factors before making financial decisions. They may be better
able to evaluate risk, understand the long-term consequences of financial decisions, and
make better decisions financially.

Financial Literacy and Investment Decisions

Good financial literacy allows Generation Z to have a better understanding of the different
types of investment available, including stocks, bonds, mutual funds and cryptocurrencies
(Garcia, 2023). Generation Z can understand the risks and potential returns of each
investment and make more informed investment decisions.

Good financial literacy increases understanding of risk management (Bannier & Schwarz,
2018). Generation Z, who have good financial literacy, can recognize risks in investments
and implement portfolio diversification strategies to reduce risk. Generation Z can also
understand the importance of self-protection through insurance and managing the risks
associated with their investments.

Good financial literacy tends to be more aware of financial innovations and financial-
related technological developments, such as fintech and online investment platforms
(Cardak, & Martin, 2023). This allows Gen Z to be more open to using technology to
manage their investments and take advantage of emerging investment opportunities.
Financial literacy helps Generation Z to develop long-term financial planning habits.

Level of Education and Investment Decisions

This study found that the level of education and investment decisions have a significant
positive relationship. Research by Lusardi and Mitchell (2014) found that individuals
with higher levels of education tend to have better levels of financial literacy. Gen Z is
more likely to make wiser investment decisions and achieve long-term financial goals.
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A higher level of education is associated with better knowledge and understanding of
investment in Generation Z. Gen Z who have higher education tend to choose investments
that are more profitable and manage risk better (Zhou, & Gan, 2023). Higher education
levels have a positive impact on individual investment decisions (Fitriaty, et all 2023).
Generation Z with higher education tends to have a higher level of financial literacy,
understands investment risks, and can make more informed investment decisions (Hasler,
et all, 2023).

Formal education has a positive influence on the level of financial literacy and investment
decisions in Generation Z. Individuals with higher education tend to have a better
understanding of financial aspects and can optimize investment decisions (Corsini, L., &
Giannelli, 2021).

Mediation of Financial Literacy on the Relationship between Education Level and
Investment Decisions

A higher level of education provides Generation Z with wider access to investment-
relevant knowledge and information (Dewi, et all, 2023). It includes an understanding of
financial concepts, investment risk, portfolio diversification, market analysis and
different investment instruments. Generation Z with higher education tends to have better
knowledge and understanding of financial aspects, which can affect their ability to make
smarter and more informed investment decisions.

Financial literacy also acts as a mediator between education level and investment
decisions. Higher financial literacy gives Generation Z a better understanding of financial
instruments and investment risks (Balasubramnian & Sargent, 2020). Gen Z can
recognize lucrative investment opportunities, understand the risks involved, and make
more rational investment decisions. With a strong understanding of financial and
investment concepts, financial literacy acts as a bridge that connects education level with
the investment decisions taken by Generation Z.

Financial literacy acts as a mediating variable that helps explain how educational level
influences investment decisions (Gerrans, 2021). Financial literacy can mediate the
relationship between education level and Generation Z investment decisions, with higher
financial literacy providing an explanation for how education level influences investment
decisions made by Generation Z.

CONCLUSION

This study found that financial literacy, and level of education can affect investment
decisions in Generation Z MSME actors, which means that the higher the level of
education and the better financial literacy can make decisions for Generation Z MSME
actors. Financial literacy can mediate the variable level of education and investment
decisions for Generation Z SMEs, meaning that even higher education with a good level
of literacy will affect the efficiency of investment decisions taken by Generation Z.

Bibliography

Ayodya, R. W. (2020). UMKM 4.0. Elex Media Komputindo.

Balasubramnian, B., & Sargent, C. S. (2020). Impact of inflated perceptions of financial literacy
on financial decision making. Journal of Economic Psychology, 80, 102306.

Bannier, C. E., & Schwarz, M. (2018). Gender-and education-related effects of financial literacy
and confidence on financial wealth. Journal of Economic Psychology, 67, 66-86.

Journal homepage https://mebis.upnjatim.ac.id 24



Jurnal MEBIS (Manajemen dan Bisnis) - Vol. 8, No. 1, July 2023, pp. 15-26

Cardak, B. A., & Martin, V. L. (2023). Household willingness to take financial risk: Stockmarket
movements and life-cycle effects. Journal of Banking & Finance, 149, 106752.

Compen, B., De Witte, K., & Schelfhout, W. (2019). The role of teacher professional development
in financial literacy education: A systematic literature review. Educational Research
Review, 26, 16-31.

Corsini, L., & Giannelli, G. C. (2021). Economics education and financial literacy acquisition:
Evidence from a field experiment. Journal of Behavioral and Experimental Finance, 32,
100556.

Dewi, N. N. A. S., Aristawati, N. P. W., Sriani, N. M., Astini, N. P. T., & Mitariani, N. W. E.
(2023). Meningkatkan Literasi Digital Bagi Generasi Z Untuk Mewujudkan Generasi
Emas. Prosiding Pekan lImiah Pelajar (PILAR), 3, 1-11.

Faizah, N. H. (2019). UKM Dalam Persaingan Di Era GLobalisasi Ekonomi. Upajiwa
Dewantara, 3(2), 127-135.

Fitriaty, F., Amin, S., & Saputra, M. H. (2023). The Impacts of Education Level on Financial
Literacy and Financial Behaviours: The Case of Women Entrepreneurs. Edukasi: Jurnal
Pendidikan dan Pengajaran, 10(1), 6-17.

Gerrans, P. (2021). Undergraduate student financial education interventions: Medium term
evidence of retention, decay, and confidence in financial literacy. Pacific-Basin Finance
Journal, 67, 101552.

Goyal, K., & Kumar, S. (2021). Financial literacy: A systematic review and bibliometric
analysis. International Journal of Consumer Studies, 45(1), 80-105.

Hair, J. F., Risher, J. J., Sarstedt, M., & Ringle, C. M. (2019). When to use and how to report the
results of PLS-SEM. European business review, 31(1), 2-24.

Hasler, A., Lusardi, A., Yagnik, N., & Yakoboski, P. (2023). Resilience and wellbeing in the
midst of the COVID-19 pandemic: The role of financial literacy. Journal of Accounting
and Public Policy, 42(2), 107079.

Jogiyanto, H. (2014). Teori Portofolio dan Analisis Investasi (Sembilan). Yogyakarta: BPFE
Yogyakarta.

Kiril, K. 0. S. S. E. V. (2020). OECD/INFE 2020 international survey of adult financial literacy.

Lusardi, A., & Mitchell, O. S. (2014). The economic importance of financial literacy: Theory and
evidence. American Economic Journal: Journal of Economic Literature, 52(1), 5-44.

Molina-Garcia, A., Cisneros-Ruiz, A. J., Lopez-Subires, M. D., & Diéguez-Soto, J. (2023). How
does financial literacy influence undergraduates’ risk-taking propensity?. The
International Journal of Management Education, 21(3), 100840.

Nasution, A. W., & Fatira, M. (2019). Analisis Faktor Kesadaran Literasi Keuangan Syariah
Mahasiswa Keuangan Dan Perbakan Syariah. Equilibrium: Jurnal Ekonomi Syariah, 7(1),
40.

Nirwana, A. (2023). Implementation of Artificial Intelligence in Digital Marketing Development:
a Thematic Review and Practical Exploration. Jurnal Manajemen Bisnis, Akuntansi dan
Keuangan, 2(1), 85-112.

Pradana, B. L. (2022). TINJAUAN LITERATUR FINANCIAL LITERACY DAN
PENGARUHNYA PADA BIAS KEUANGAN. Jurnal Bina Manajemen, 11(1), 214-225.

Putri, N. M. D. R., & Rahyuda, H. (2017). Pengaruh tingkat financial literacy dan faktor
sosiodemografi terhadap perilaku keputusan investasi individu. E-Jurnal Ekonomi Dan
Bisnis Universitas Udayana, 6(9), 3407-3434.

Remund, D. L. (2010). Financial literacy explicated: The case for a clearer definition in an
increasingly complex economy. Journal of consumer affairs, 44(2), 276-295.

Saputra, M. H., Firmasari, P., Fadillah, Y., Mardiana, R., & Hassandi, I. (2023). Tantangan Sosial
Ekonomi Pasca Covid-19 Menghadapi Era 5.0 Society Untuk Mencapai Kinerja
Berkelanjutan. Jurnal llmiah Manajemen dan Kewirausahaan (JUMANAGE), 2(1), 146-
151.

Sutrisno. 2012. Manajemen Keuangan Teori, Konsep dan Aplikasi. Yogyakarta: Ekonisia.

Journal homepage https://mebis.upnjatim.ac.id 25



Jurnal MEBIS (Manajemen dan Bisnis) - Vol. 8, No. 1, July 2023, pp. 15-26

Tanusdjaja, H. (2018). KEPUTUSAN INVESTASI INVESTOR INDIVIDU BERDASARKAN
KOMPETENSI, OVERCONFIDENCE, DAN PENDIDIKAN. Jurnal Muara Illmu
Ekonomi Dan Bisnis, 2(1), 234-244.

Undang-Undang Republik Indonesia Nomor 20 Tahun 2003

Widyastuti, T. A. (2023). Strategi Negara Indonesia dalam Menghadapi Ancaman Resesi
Global. Sahmiyya, 2(1), 187-197.

Woulansari, N. A., & Anwar, M. (2022). Pengaruh Literasi Keuangan Dan Pengelolaan Keuangan
Usaha Terhadap Kinerja Keuangan Pada UMKM Sepatu dan Sandal di Eks Lokalisasi
Dolly. Journal of Syntax Literate, 7(3).

Zhou, Y., Yang, M., & Gan, X. (2023). Education and financial literacy: Evidence from
compulsory schooling law in China. The Quarterly Review of Economics and Finance, 89,
335-346.

Journal homepage https://mebis.upnjatim.ac.id 26



